Trade Show and New Product Media Strategy and Plan
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Date: 2022
Client: Leading global manufacturer of electric vehicle charging systems
Description: The client asked for a global and North American market
share analysis to get a better understanding of its competitors’ online
footprint. They asked for a review of all competitors online with tables,
figures, analysis, and recommendations for improvements to their
marketing strategy. The study was also able to identify new markets for
the clients to explore.
Goals:
1.Generate brand/product awareness for the product launch.
a.Participation in the largest convenience store trade show in the
Western Hemisphere.
2.Lead Generation
3.Increase web traffic and conversions
Services: Marketing Strategy, Media Strategy, Media Planning & Buying,
Marketing Data Science, Competitive Analysis, PR Strategy, Content
Strategy, Creative Direction




